
           
                   

 
 

Job Description 

Position: Marketing Consultant, Bussing Out national tour  
Location: UK-wide / remote 
Contract Type: Freelance  
Salary: £275/day for 15 days between January 2026 and April 2027 up to a total of 

£4125. 

 

 

About Bussing Out 

Bussing Out, an immersive art installation set in the top deck of a 70s bus, produced 

by University of Bradford-based arts organisation, Theatre in the Mill, will tour six 

venues across England between January 2026 and March 2027.   

The project brings to life memories of those affected by bussing out via a bus journey 

through Bradford, alongside animation and black and white photographs, shown 

through the windows of the bus, during an 18-minute-long art installation also 

featuring audio of young passengers talking on the last day of school. The 

installation is accompanied by a creative engagement programme suitable for 

schools, community and heritage groups, and individuals.   

The national tour has been made possible after the project secured £126,928 from 

Arts Council England and £32,760 from The National Lottery Heritage Fund.  

 

About the Role 

Theatre in the Mill are seeking an experienced and passionate Marketing 

Consultant to lead the marketing and branding of the Bussing Out touring project 

across multiple UK cities.  

The Marketing Consultant will lead on the marketing and audience engagement for 

the Bussing Out tour. This includes developing the marketing strategy, creating core 

materials, and supporting participating venues to reach local audiences.  

 

Key responsibilities: 
 

• Branding & Visual Identity: 
o Develop and/or refine the visual identity and messaging for the Bussing 

Out tour, ensuring alignment with Theatre in the Mill and partner 
branding. 



           
o Create or brief design for key marketing assets (e.g., posters, flyers, 

digital banners, social media templates, press images). 
 

• Marketing Materials & Packs: 
o Produce a marketing pack for partner venues containing copy, images, 

social media assets, and audience messaging guidance. 
o Draft or adapt press releases, event listings, and copy for website, 

newsletters, and social channels. 
 

• Venue-Specific Support: 
o Liaise with the Tour Producer and partner venues to adapt assets for 

their audiences and communication channels. 
o Coordinate delivery of print and digital materials  

 
• Audience Targeting & Campaign Delivery: 

o Identify target audience groups for each tour location and recommend 
tailored approaches to reach them. 

o Oversee or advise on paid social, listings, and community engagement 
activity as required. 
 

• Reporting: 
o Provide a short post-campaign summary outlining key activities, reach, 

and learning for future tours. 
 
 
Essential Experience & Skills 

• Proven track record of producing marketing and audience development plans 
• Experience of creatine press releases and liaising with press contacts 
• Ability to develop and/or produce print, branding and digital assets for arts and 

heritage projects 
• Experience of working with multiple partners to create bespoke approaches  

  
 

How to Apply 
 
Please submit your CV, a covering letter outlining your suitability, and links or 
documentation of relevant previous work to: theatre@bradford.ac.uk  
 
For more information contact Jenna Omeltschenko on 
jenna.omeltschenko@gmail.com  
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